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the April top 10

1 Simon Segars ARM

2 Ralph Topping William Hill

3 Xavier Rolet LSEG

4 Ian Meakins Wolseley

5 Martin Sorrell WPP

6 NEW Steve Holliday National Grid

7 Rakesh Kapoor Reckitt Benckiser

8 Rupert Soames Aggreko

9 NEW Philip Clarke Tesco

10 NEW Andy Parker Capita

There was significant movement in this 
quarter’s FTSE100 #socialCEO top ten.

Burberry’s Angela Ahrendts completed 
her move to Apple, and new CEO Chris 
Bailey has no active social network 
presence.

Last quarter’s number 2, AMEC’s Samir 
Brikho also leaves the list, with his 
company’s move into the FTSE250 index.

National Grid’s Steve Holliday enters the 
list as a result of establishing a Twitter 
presence, and Capita’s new boss Andy 
Parker came into role with a healthy 
LinkedIn profile.



corporate tweeting

FTSE 100 companies that have identifiable corporate Twitter accounts. Total number of Twitter followers and accounts followed for the 
primary corporate Twitter account for those FTSE100 companies using 
the network



top corporate Twitter accounts
Followers Following

1 https://twitter.com/Burberry 2,830,000 163

2 https://twitter.com/marksandspencer 312,000 5,284

3 https://twitter.com/shell 228,000 130

4 https://twitter.com/easyJet 183,000 3,072

5 https://twitter.com/nextofficial 102,000 6,635

6 https://twitter.com/itvpresscentre 96,200 55,400

7 https://twitter.com/WPP 63,100 610

8 https://twitter.com/Unilever 53,500 4,267

9 https://twitter.com/GSK 46,200 352

10 https://twitter.com/AstraZeneca 45,900 249

https://twitter.com/Burberry
https://twitter.com/Burberry
https://twitter.com/marksandspencer
https://twitter.com/marksandspencer
https://twitter.com/shell
https://twitter.com/shell
https://twitter.com/easyJet
https://twitter.com/easyJet
https://twitter.com/nextofficial
https://twitter.com/nextofficial
https://twitter.com/itvpresscentre
https://twitter.com/itvpresscentre
https://twitter.com/WPP
https://twitter.com/WPP
https://twitter.com/Unilever
https://twitter.com/Unilever
https://twitter.com/GSK
https://twitter.com/GSK
https://twitter.com/AstraZeneca
https://twitter.com/AstraZeneca


corporate LinkedIn

Managed pages are where the company adds some sort of editorial 
content. Unmanaged are where the company exists on LinkedIn. Two 
companies do not appear at a company level on the network.

Company employees referes to the number of LinkedIn members 
associated with the companies LinkedIn page. Followers are reported 
from the same source.



top LinkedIn companies
Employees Followers

1 Unilever 56,881 999,323

2 Royal Dutch Shell 73,310 894,085

3 BP 57,698 644,474

4 GlaxoSmithKline 65,591 418,011

5 HSBC 94,324 415,119

6 Vodafone Group 46,195 312,180

7 AstraZeneca 33,485 252,900

8 Standard Chartered 38,501 232,804

9 Barclays 42,882 189,989

10 Diageo 16,172 167,242



CEOs remain disengaged

Total number of FTSE100 CEOs using both LinkedIn and Twitter: 6
Percentage of FTSE100 CEO follower audience lost since Angela Ahrendts move to Apple: 64%
Number of LinkedIn FTSE100 employees who will find their own CEO on the network: 215,376
Total number of FTSE100 employees using LinkedIn: 1,182,598



how do they compare?

How do our captains of industry compare in social network usage to our political leaders?
This quarter we analysed the social habits of the current front benches in the Houses of 
Parliament. We found significant variation across the parties, high adoption of Twitter, but 
(with the exception of the Prime Minister) very low take up on LinkedIn.

Total Twitter followers cumulatively by party for every front bench MP 
using the service.

Total Twitter following cumulatively by party for every front bench MP 
using the service.

1,049,041936,029

240,080

2,224

38,892

33,131



tweet first, LinkedIn later?



MPs by Twitter followers
Twitter 

followers
Twitter 

following
LinkedIn 

Connections

1 David Cameron (Con) 635,000 340 884,875

2 Edward Miliband (Lab) 300,000 1,448

3 William Hague (Con) 215,000 390 11

4 Nick Clegg (LD) 159,000 28,400 500

5 Ed Balls (Lab) 119,000 1,354

6 George Osborne (Con) 77,400 45

7 Chuka Umunna (Lab) 71,200 1,165 101

8 Harriet Harman (Lab) 59,200 1,275 7

9 Jeremy Hunt (Con) 54,200 254

10 Andy Burnham (Lab) 53,500 735 1



why’s social important for CEOs?

1. reputation management

Companies have spent millions over the past 
two decades securing their brands’ identities 
through URLs, search optimization and other 
mechanics. There are currently 73 FTSE CEOs 
who aren’t managing their own brand on the 
lingua franca of business networking, LinkedIn. 

2. fulfilling a brand’s promise 

If you are heading up a company in the 
telecoms, media or technology industries, what 
message is being told to your customers and 
staff when you claim to be digitally savvy, yet 
don’t engage in social networks?

3. customer engagement

Being engaged on social networks is 
increasingly simply saying “I’m open for 
business”. LinkedIn has become the business 
card for the early 21st Century. 

4. talent engagement

Whether to the 1.2M employees using LinkedIn 
today, or the 7.5M people who follow 
companies on the business network, external 
social networks provide a channel for 
conversation.



still not convinced?

5. collaboration

The boundaries of the organization traverse 
companies in our increasingly virtualized 
business world. Social networks increasingly 
provide the conduit for inter-company 
collaboration, and being engaged role-models 
the right behaviours for all. 

6. informed purchasing

Social networks are unlike previous media in 
that if you don’t engage, you’ll find it hard to 
understand value. How can you acquire social 
network and media services if you don’t 
understand them by using them?

About stamp London

Founded in the summer of 2013, stamp helps 
organisations and individuals get greater value 
from digital and social technologies. 

You can find out more about our work and 
services at our website:

http://stamplondon.co.uk/



The #socialCEO research was compiled on April 
9th 2014, collecting data directly from LinkedIn, 
Twitter, http://investing.businessweek.com/ 
and the listed companies’ own websites.

The #socialMP research was compiled on 
March 27th 2014, collecting data directly from 
LinkedIn, Twitter and http://www.parliament.
uk/

If you would like to get hold of the source data 
in spreadsheet form, please drop us a line at 
info@stamplondon.co.uk or via http://twitter.
com/stampLondon

Please let us know of any errors or queries.

The #socialCEO Top Ten ranking is created by 
ranking CEOs based on their own company’s 
social presence, and their personal use of 
LinkedIn and Twitter. It is biased slightly 
towards two-way rather than broadcast use of 
those channels.

Twitter follower/following data will sometimes 
be rounded to the nearest 500 because of the 
way in which Twitter displays such data. For 
LinkedIn, users with standard accounts with 
500 or more connections will be presented as 
500.

LinkedIn users with >500 “connections” are 
those who have “influencer” accounts, and 
therefore have followers (reported) as well as 
connections.
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